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ABSTRAK 
 
M. Rico Novaldi, 2015. Pengaruh Promosi Penjualan dan Hedonic Shopping 
Motivation terhadap Impulse Buying pada Modern Market Store Carrefour CBD 
Ciledug. Skripsi, Jakarta: Konsentrasi Manajemen Pemasaran, Program Studi S1 
Manajemen, Jurusan Manajemen, Fakultas Ekonomi, Universitas Negeri Jakarta. 
 
Tujuan penelitian ini adalah: 1) untuk menganalisa apakah promosi penjualan 
berpengaruh terhadap impulse buying. 2) untuk menganalisa apakah hedonic 
shopping motivation berpengaruh terhadap impulse buying. 3) untuk menganalisa 
apakah promosi penjualan dan hedonic shopping motivation berpengaruh 
terhadap impulse buying. Objek penelitian ini adalah pengunjung modern market 
store Carrefour CBD Ciledug sejumlah 100 orang. Jenis penelitian ini adalah 
penelitian deskriptif dan kausal. Hasil penelitian deskriptif menunjukkan 
pengunjung merasa promosi penjualan dan keinginan berbelanja yang hedonis 
atau hedonic shopping motivation dapat mengakibatkan pembelian yang impulsif 
atau tidak terrencana. Hasil pengujian hipotesis menunjukkan: 1) adanya 
pengaruh yang signifikan antara promosi penjualan dan impulse buying (28.7%), 
2) adanya pengaruh signifikan antara hedonic shopping motivation dan impulse 
buying (29.7%), 3) promosi penjualan dan hedonic shopping motivation secara 
bersama-sama berpengaruh signifikan terhadap impulse buying (45.1%). 
 
Kata kunci: promosi penjualan, hedonic shopping motivation, impulse buying 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
ABSTRACT 
 
M. Rico Novaldi, 2015. The Influence of Sales Promotion and Hedonic 
Shopping Motivation toward Impulse Buying in Modern Market Store 
Carrefour CBD Ciledug. Skripsi, Jakarta: Marketing Management 
Concentration, Management Study Program, Department of Management, 
Faculty of Economics, State University of Jakarta. 
 
The purpose of this study were : 1) for analyze influences between sales 
promotion and impulse buying. 2) to analyze influences between hedonic 
shopping motivation and impulse buying. 3) to analyze together between sales 
promotion and hedonic shopping motivation toward impulse buying. Object of 
this research is the customers Carrefour CBD Ciledug Mall total of 100 people. 
This research is Descriptive and causal research. The result of descriptive 
research indicates customers felt about sales promotion and hedonic shopping 
has give an impulsive buying. The hypothesis test shows:  1) there is a significant 
influence from sales promotion to impulse buying (28.7%), 2) there is a 
significant influence from hedonic shopping to impulse buying (29.7%), 3) there 
is significant influence from sales promotion  to impulse buying (45.1%). 
 
Keywords: sales promotion, hedonic shopping motivation, impulse buying 
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